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Partner Support Service for Overseas Business Development
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BIGLOBE provides a Partner Support Service to assist
the overseas business expansion of Japanese service/con-
tent providers, drawing on its vast experience providing
network services in Japan, and the worldwide business
networks of the NEC group.

As the first step, BIGLOBE currently supports the
overseas business of Japanese service/content providers
in Taiwan, China and some areas of Europe, leveraging
its partnerships with major local carriers and powerful
local service providers.

This paper gives an outline of the total solution provid-
ed by BIGLOBE's Partner Support Service for Overseas
Business Development, which includes services such as
provision of overseas distribution channels, localization,
local promotion, and other solutions vital for expansion

overseas.
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* BIGLOBE A
BIGLOBE Operating Unit

#* BIGLOBE &/ N4 VIR
BIGLOBE Mobile Services Division
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Fig.1 Usage of paid contents by PC Internet users.
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Fig.2 Growth of Internet contents market.
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Fig.3 Increase of Internet contents(JP domain only).
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Fig.4 Growth of Internet population in Asia-Pacific.
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Fig.5 Service image of MMS.
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Table Specification of popular mobile handsets in China.

o4 LI B INER AT
MOTO388C 240 % 320 65,536 HE -
LenovoG900 176 % 220 262,144 4081 -

S-E108 128 % 160 65,536 4081 -

E-T618 128 % 160 65,536 321 -

NEC-N810 162 216 65,536 40M1F 11758 %
Sie-MC60 101 % 80 4,096 16M1F IVLES
E-T628 128X 160 65,536 32M1F 3077 %
M-A768 240 % 320 65,536 39F1E -
N-6600 176 % 208 65,536 16F13F 3077 Wi %
M-A760 240 % 320 65,536 39F1E -
M-V878 128 % 160 65,536 40M1F% 3077 Wi
NEC-N820 162% 218 65,536 641 3077 W%
phi-855 128 % 160 65,536 641 3077 i 5%
Sie-M65 132% 176 65,536 40M15% 3077 i 3%
Sie-CX65 132% 176 65,536 40R13% 3077 i 3%
SE-P908 208 X 320 65,536 24155 3077 i %
V872 128 % 160 65,536 40135 3077 i 3%
C650 128128 65,536 24155 3077 Wi %
E680 240 % 320 65,536 MIDI 3077 Wi %
K700 176 % 220 65,536 40F1E RITES
N7610 176 % 208 65,536 48N 10075 1 %
N110 128X 160 65,536 16015 3077 i
0T756 128 X 160 262,144 320155 3077 i
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Fig.6 Business model in Taiwan.
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Fig.7 Business model in China.
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