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These days, by the spread of broadband environment,
consumers’ media worth has been changed,and the
Internet is gaining power as the main media.
Furthermore, purchase, communication between con-
sumers, etc. are permeating as life tools. In the market-
ing of a company, for corresponding to the change of
such consumers’ media, a practical use of the Internet
has been activated on various marketing scenes, such as
a goods planning, promotion, and sale.

As mentioned above, based on the action change of a
consumer and a company, offer of the new service “e-
Marketing Solution” for companies was started by
BIGLOBE in July, 2004 based on the website manage-
ment and communication know-how with the BIGLOBE
members who have cultivated since the time of the ser-
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vice started in 1996. By this service, BIGLOBE supports
subject solution of a company as a “marketing partner”,
and goes on.
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Fig.1 Change in perception model.

* BIGLOBE ¥ ¥ & 2 $338
BIGLOBE Business Services Division

26



BIGLOBEEY VA A} —VE R [ex—7 T4 v 7V )a—3a ]

BIGLOBE ev—#%F+1»4"/)a—r30
EFOZ—TTTIOER

R

b

mmworo—m

TEO—TFT 770 AUcEDL Y ) a— a2

02 00000000000 00O0O0eODOOOOOOOOOOOOO
Fig.2 Marketing process and e-Marketing Solutions.
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Fig.3 e-Marketing Solution of* Survey”.

B, 4) ISR RIE

(2) WebrA baHili/ 747, REZHFE/ ARG ik o BIAR 7T
A5 =%y PIH—FEMo5T, REDOWebH A D
THA Y, =Y T4 R EICEHLT, E=F—XT7 >
F—TMEERL, ZOMBEIbE - o LTS, 72, Web
YA D CTHEMEBA LZBEBEOBIEZ S L, BEAREN &
OBEWE G L E TS

cH—UE R XA =2— 115 Web¥ A MiHlio#Hr, 6) e

WebH 4 b HEEGHT, 7) BEalEAESH, 8) AR

AT

(3) WHE=—ADOFW, BimOUHHilE

A5 —%2y MY —FZERHLIZE=Y—~DT V¥
— MERIR, 7ur (EMOMBIULEL L, F#ETHFE
IZEND WebH A ) ZRERZEHL, 3 vy a—<OFE
7 =— AR MOWERZPEL T, ZofiE
H LI, REOHEMRPY —EADOWI/ WHIIORITEH20
DIFEHRE LTHoM, WMELE T,

YRR Za— 1 9) FHE=— A4, 10) BT

)T

320000

[ZBA1] 7O AIBITAHF—VYAAZ2—1F, RERCH
MR EDER, TOT—a VICLELR, A V¥ —Fv b
IR ONF—, A= &) ) 7TIVERILS GRS, 38
BEDM7ZAE) ST AV ) 2—v a3y T, ELHEK ()
—F) TEZODLERHHER Y —7 v MIFRRT 5L
T, UTD2200A=2—25K0 3 (04,
cH—EZAAZ2—111) TR—-F)—FEE, 12) &

FAY M) —FIhE

33000000

(PR 7O 2B LY —EA A= 2—1F, FIC
FroR—y/TUE—Ya veFEHTLIYV)a—Ya v
T, BEEAEICLZEFAT Y o= VR, BilEiEHL
7eA 28I 7 4 7ThRIK, BT OFK, R -

27



NEC##k Vol. 57 No. 6/2004

ev—oT1sF a3k E 2

EEOY T A Y —ERAz2—

p» In-Fy-—Fis

B-FIBEE
-5k DB
e P | erory s

e
e
b o]

P | pasmrme s

04 eJ0U00D0OO0OOOO0OOOODOOOODOODOODO
Fig.4 e-Marketing Solution of* cognition”.
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Fig.5 e-Marketing Solution of* communication”.
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Fig.6 Case of “ Mail communication service”.
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Fig.7 Case of* Web affiliate service”.
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Fig.8 Case of “ Web site analysis”.
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