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By the spread of broadband, the Internet practical use
time occupied in consumer's time is increasing sharply.
The Internet serves as a means indispensable not only to
the purpose of mere information dispatch and mere mail
practical use but also to marketing activity for a compa-
ny.

In BIGLOBE, the embodiment has been tackled with
paying attention to the possibility of the Internet as the
“ BIGLOBE
as the compilation in July, 2004, and

marketing media. NEC systematized
Business Service”
started sale.

This paper gives an outline of the value which
BIGLOBE offers, and BIGLOBE Business Service.
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Fig.1 Ratio of in-house media usage.
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Fig.2 Expectations for the Internet (business use).
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Fig.3 Concept of BIGLOBE Business Service
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Fig.4 Correspondence to various safety standards.
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Fig.5 Service structure of BIGLOBE Business Service.
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Fig.6 Dynamic Collaboration with BIGLOBE.
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