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In these days of broadband-based Internet envirion-
ment, marketing using the Internet is becoming increas-
BIGLOBE has been making many
efforts to find out better communication with a lot of con-

ingly important.

sumers.
This paper explains concrete BIGLOBE'’s practices on
Internet marketing based on the e-CRM platform, which
includes the past problems, circumstances, system devel-
opment and marketing operation design on the system.
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Fig.1 To build up better win-win relationship.
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Fig.2 Platform of eCRM.
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Fig.3 Projrct Step.
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Fig.4 Follow-up mail service.
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